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Public information and outreach projects
support messages of the Desert
Conservation Program

 Mojave Max Education Program
« Advertising and promotions
» Website and social media
« Community outreach
= Qutreach products
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Mojave Max Education Program

 Originated from the conservation action
in the MSHCP to provide public
iInformation and education

» Goal to raise awareness of the desert
tortoise as a threatened species in the
Mojave Desert
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Mojave Max Education Program activities
« Annual Emergence Contest
= School Assemblies
* Prizes for winner & winner’s teacher
= Winner’s class field trip and party
» Teacher Education Manuals and Workshops
 Volunteer Training KB SO AT i
« Community Outreach
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Several partners contribute to the

Mojave Max Education Program

 Red Rock Canyon Interpretive
Association

e Clark County School District
« Bureau of Land Management

» Other federal, state and community
partners and supporters

 Private and non-profit organizations and
businesses



Presenter
Presentation Notes
Clark County DCP contracted with Red Rock Canyon Interpretive Association for administration of education components of the Mojave Max Education Program including classroom programs, volunteer recruitment and training, teacher training (PDE courses), hosting the annual announcement of the winner and hosting the annual winner’s field trip.

Private companies and partners have donated additional money, prizes and materials to the Mojave Max Education Program. 
For example:
Walmart has donated prizes for the winner, 
Volunteers have contributed time to assist with administration (putting teacher bags together, etc.) and teach classes
Friends of Red Rock also contributes money, prizes and materials
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2013 Mojave Max Education Program
Accomplishments

Schools Classes/Teachers Students

Reached Reached Reached
Classroom
Program

Assembly Program

Teacher Training

Total



Presenter
Presentation Notes
By “reached” we mean teachers and students were provided lesson or presentation in person.

Program partners would like to expand the education program to reach more secondary and college students, but currently do not have staff or funding to expand the education program. 
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2013 Mojave Max Education
Program Accomplishments,
continued

« 5,295 Emergence Contest entries

e Two volunteers donated 40 hours of
time

 New 30-second Public Service

Announcement developed (CC
Channel 4)

A desert conservation
3
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Mojave Max Emergence
Contest advertising and
G uess w h en l What is the Mojave Max Emergence Contest?
Mojave Max is a real live tortoise that lives in Red Rock Canyon in Las 3
Vegas, NV, Every fall when the hot Las Vegas weather cools oFf, Max ro m Ot' o n S
goes into his burrow to begin brumation, (this is how Max hibernates),

and he emerges in the spring. The person who guesses as :|ose\)r as
ﬁ possi|:>|e to the correct day, hour, and minute when Max emerges from

'l;ilslf:pnz\::gter the Contest? e N in e pri nt an d n u m e rous

Anyone in the whole world can enter, but on|y one |uc|<y winner
from Clark County, Nevada in grades K-12 who are enrolled in public,

. L .
private and registered home schools are eligible to win all kinds of great On | l n e adve r’tl Se m e ntS I n
prizes! Go to MojaveMax.com and click on the “contest” button to see
a ccmp|ele list of the Mcjave Max Emergen:e Contest Rules.

T“h!:::madr:ri::‘:i:wreirz::;ves prizes for themselves and their classmates. Las Veg aS ReVi ew J ou rn al

Prizes include a pizza party and field trip to Red Rock Canyon, t-shirts and
a persona| computer for the winning student’s classroom!

How do | enter the contest?

Go to

over four months

to enter the contest.

e Brought to you by: Clark County Desert Conservation Program, Clark County
DESERT ﬁ ? School District, Desert Managers Group, Red Rock Canyon Interpretive Asseciation,
-

e and United States Department of Interior, Bureau of Land Management.
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Mojave Max Emergence
Contest advertising and

promotions, continued

» Redesign/reprint of
Mojave Max Emergence
Contest Pamphlets with
activity sheet

MOIAVE MAX EMERGENCE
CONTEST RULES

1. Aryane may enter the contese. Eligbiay for
prizes is restricted to students in grades K-13,

LCONTEST PRIZES

The winning student will receive:
- Abrand new laptop compuses

el in public, private, snd regired ~Abrand new digtl camers

Pome schools of the Clark County Schoot - K Mojave Ma T-Sirt

DRCEI - Mojare M Olympic-style medal
2 their - Afree

toemer.

3

‘The winning class will receive:

MejsveMpzom. Stadants e not required

s
1 4
CoONseryatior

desert

CLARK COUNTY DESERT
CONSERVATION PROGRAM

contest uaing a public compudes lacated at
schol ot publc lrary.

- Mobsve Max T-shiris

el
beganin 1989 in s concerted effort 1o pratect plants

- Mgpave Max Ofympic-tyle medals ard animals i Clack County. In oder ta help protact
e - planes ané animals, we mustLear b ta protect ther
. omes 4nd the crviranments where they e, The DCP
5. Stutents may emter the Mojrve tax ‘The winning school will receive: they
Emergence Contestonly once per et
il ol i
ety oSt ol b Eege ish

6. Mojawe Maw contest represenaatives mast be
able 10 contact the sudent's school and the

HISTORY OF MILAVE MAX

EMERGENCE CONTEST

‘When you study the desert, bearn abount the species
‘that live in the deserr, and enter the Mojave Max

appeopriate
Form must be signed in crde: fora student

t015e eligble 1 be recognized as having the
winning ity or the Mojave Max Emergance

i the spsing of 2000,

pect,

Emergence Contest was hiekd. Students in Clark
a

desert.

otified through their schoal, principal, and/
twacher,

howr and minte whe Max wauld emerge from

702-455-3536 | www.maojavemax.com

7. tame
time stamp will win, 1Ftwo or more eniries
v identicaltime stamas, a drawing will

e held and ong entrant wil be

ey

Desert Tortome and wesshet n the

Mojave Desers, which has a huge impact on when

Manemerges.
The

the responses of desest wildife. Many plans and
animats have  domant periad that s brought on by
dectning temperatuves. Pl aniosls of the
Mojave Desert must adape o changing temgesatures
and erratic ainfall m ovcer o survve,

s mpartan: for tuderts and residents of Clark
Caunty to undesstang aie native desist species and
Haw 1 fespact,protect, 8nd seioy our beautifid
Mojave Desert

DROUGHT
cacns
PLASTRON
REFTILE

MOJAVE

G

EMERGENCE
C aT
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Responsible Desert User Spring 2013 advertising:
» 20 advertisements in Zip Code Magazine
« One half-page Sunday ad in the Las Vegas Review Journal

1' desert conservation
N -

o

desert conservation
PR

ROGRAM
www.clarkcountynv.gov

The Desert Conservation Program and its partners promote
responsible use of our desert resources.

The Desert Conservation Program and its partners promote
responsible use of our desert resources.



Presenter
Presentation Notes
Thank you to SNPLMA for funding for this spring campaign
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“Stay on the Trail” billboard Spring 2013 advertising:

 Three billboard locations ran for two months

tay onthesr

g B d“ el

R et oo ; *
‘i‘ PROGRAM clarkcountynv.gov


Presenter
Presentation Notes
Thank you to SNPLMA for funding this Spring campaign
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Websites and Social Media e s on o o ] ] B e
» Clark County DCP website
« Mojave Max website
 Mojave Max YouTube
» Mojave Max Facebook
Mojave Max Twitter

- o ———— o ;
: — »

Hello!

Welcome to my
home on the web!

1 am Mojave Max, and | have been

very busy since | became the e Bty
Spokestortoise for the Clark County | o
Desert Conservation Program in Il aduck

1995. | have been telling people
about native species, what they can
do to protect their local
environments, and how to safely

enjoy nature!

ek Sk =7 hepsrimease:inn
Quick Look-up

1 Want To... = Air Quality
Tha Clark County’ Desert Consesvation Program manages Endangared Specics  [RNEECRENIESS
= ; a gra Fre been hosting the annual
S K3 act compliance for non-Faderal activities on behalf of Clark County and the cities ® Records Request For 5 i &
of Boulder City, Henderson, Las Vegas, North Las Vegas, Mesquite, and  ® US Fish & Widife ¥ e : Majave Max Emergence Cantest

the Nevada Department of Transportation. Read more. Service Desert Tortoile 4 g since 2000, and have become a ‘Congratulations to

Recovey Sie ;
i weather prognosticator (predictor) Quinton Larry!

Department Home US Figh & Wildiife
v Service HCP Site for the west coast. Although Clark

FAQ = Water Conservation ‘County named me and gave me my || S0 L @ e v Semene
Video Library “shell,® other ities have Aol 17 2 1241 -m.mn-e.m-
i s e s e
Contact Us adopted me; now you can participate Pclave Mue would S emerzs on Ao 17 2
in the contest in many areas of 1239 am.
About Us i - N N
Mojave Max update Page Info | | # Califarnizy Mevadzy and Usaht it © v YeTen e
Divisions 3 55 et * 2 tallang sbout th = =
Services . Flease look around my website using
Library > the links on the lef, and leam all
about how you can respect, protect,
DCP Mitigation .

and enjoy our wonderful desert

Project Handbook Forms
Permit Amendment

DCP Home Page

‘desert co| servation
RS A m

Follow Max on these sites: S8 You(T) flickr



Presenter
Presentation Notes
DCP website continually updated with latest information about the program’s activities.  Mojave Max website is maintained with up-to-date information about the emergence contest and related activities.  Plus you can find Mojave Max on Facebook, twitter, YouTube and Flickr!
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Community events and

Mojave Max appearances

 Presence at over 35
events, reaching
~29,000 people

» Giveaways

stress balls
= Stylus pens



Presenter
Presentation Notes
DCP participated in and/or provided for Mojave Max appearances at community events  (the Clark County Fair in Logandale in April of 2013, trails Day in the fall of 2012, GreenFest at UNLV, First Friday events, etc) and RRCIA funded additional appearances at parades, festivals and the first Saturday of every month at Red Rock Visitor’s Center).
Giveaways:
NEW FOR THIS YEAR: desert tortoise stress balls, stylus pens – made available at events and our front counter
STILL IN SUPPLY: tire gauges, mints, hand sanitizers and clipboards distributed to developers/contractors who will likely encounter desert tortoises at development sites
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Questions?

L

Fant gty


Presenter
Presentation Notes
2014 Emergence contest planning underway, we’ve renewed our funding contract with RRCIA and are preparing a new contract with Steve N Kids for Max appearances

Print advertisements promoting responsible desert use are expected to run in the fall/winter 2013, wrapping up our 2013 media campaign.
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